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Demand for socially responsible
investment opportunities is on
the rise

Community investing growth
has taken off

But, despite the commercial
viability of microfinance, there
are few investment vehicles
available for the everyday retail
investor

And none have been available
online, with the backing of a
mass consumer marketing
engine

FIGURE 5.1

Community Investing Growth - [995-2005
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Market Research Showed
Strong Demand

* “Web 2.0” segment

* Young, idealistic,
educated

» Often with ethnic
heritage

» Energized by global
impact

* New to investing

* “Whole Foods
shoppers”

o Affluent
professionals

« Well-read &
traveled

« Want to match

lifestyles with

vialiias

* The “Oprah”

* Older, female skew
* Heavy online

» Socially active, but

“Soccer Moms & Dads”

segment

researchers

tend to focus more
domestically

» Extensive quantitative research tested demand for MicroPlace offering
at different interest rates and maturities

* Interested users from our top 3 target segments represent 30% of the

online population

» They expressed interest in investing more than $22 billion

Source: MicroPlace quantitative research study, December 2006
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MicroPlace Mission

To alleviate global poverty by enabling everyday people
to make investments in the world’s working poor

Retail Investors Microfinance

_ Funds/MFIs

* Lots of capital
available for

) * Proven poverty
Investment

alleviation tool

Investments Investments

 Looking for new
community
investment options

* Need for billions of
dollars of loan capital

* Self-sustaining
industry with the
ability to provide
investment returns

* Microfinance has
high appeal, low
awareness

MicroPlace: Connects everyday retail investors
with microfinance Institutions in need of capital "
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Age:
Location:

Business:

Loan amount:

Lending
Organization:

Adela Hualuque

43

Bolivia

Textiles and childrens’ clothes
$187

Pro Mujer Bolivia

Yaa Hawa

56

Ghana
Charcoal seller
$316

Sinapi Aba Trust

Gavhar Ismailjanova
30

Tajikistan

Tailor

$300
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